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Executive Summary



Our objective as a group was to conduct research for T-Rex Cookies to see if there is 
a market for owner to sell frozen cookie dough through their website and offer 

shipment and delivery of the product
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Statement of Method



Summary of Key Results



Conclusion and Recommendation 

With over 90% of respondents living off campus...



How it all Began...





So…
We decided to focus on the possibility of T-Rex Cookies entering the frozen cookie dough 
market

Then…
We spent the entire semester conducting research for the company



Our Procedure



Procedure



Secondary Data



Research Question: Would it be beneficial for T-Rex Cookies to start to sell frozen cookie 
dough online?



Primary Data



Focus Group

Goal: To make meaningful conversation with our focus group participants 

Types of Questions asked:



Some Focus Group Members and their Responses



Survey Results







Limitations





Data Collection



We were limited to online feedback and data 
collections through our primary data search. 

Our research predominantly comes from 
primary data that we retrieved through our focus 

group and questionnaire.  
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Questionnaire



Q1 When baking at home, how likely are you to choose cookies as the item to 
bake?
 
Q2 When was the last time you bought a cookie 
 
Q3 When was the last time you bought frozen cookie dough?
 
Q4 When baking, how easy do you want the process to be?
 
Q5 When buying cookies, how often do you buy pre made cookies



Q6 When buying cookies, how often do you buy pre made cookie dough?
 
Q7 If you had frozen cookie dough in your freezer, would you be likely to eat it?
 
Q8 When was the last time you have ordered a food product online for delivery?
 
Q9 Have you ever heard of T-Rex cookies( A unique small business cookie shop 
located in Eagan, MN)?



Q10 What is your opinion about online food orders and deliveries?
 
Q11 When purchasing products, how much money would you be willing to spend 
for the convenience and speed of delivery?
 
Q12 What social medias do you use regularly? Check all at apply.
 
Q13 Do you live on campus or off campus?



Analysis



Q1 - When baking at home, how likely are you to choose cookies as 
the item to bake?

# Field Mean Std Deviation Variance Count

1 Frequency 3.16 0.96 0.92 79



Q2 - When was the last time you bought a cookie

# Field Mean Std Deviation Variance Count

1 Last time bought 2.91 1.47 2.16 79

18%
Within the Past 
3 months

18%
Within the past 6 
months

10%
Within 
the past 
year

6%
Over 
a 
year 
ago



Q2 - When was the last time you bought a cookie

# Answer % Count

1 This week 17.72% 14

2 This month 30.38% 24

3 Within the past 3 months 17.72% 14

4 Within the past 6 months 17.72% 14

5 Within the past year 10.13% 8

6 Over a year ago 6.33% 5

Total 100% 79



Q3 - When was the last time you bought frozen cookie dough?



Q3 - When was the last time you bought frozen cookie dough?

# Answer % Count

1 This week 5.06% 4

2 This month 17.72% 14

3 Within the past 3 months 21.52% 17

4 Within the past 6 months 16.46% 13

5 Within the past year 18.99% 15

6 Over a year ago 20.25% 16

Total 100% 79

# Field Mean Std Deviation Variance

1 Last time bought 3.87 1.54 2.36



Is there a possible market for cookie dough to become a novelty 
treat?

Q3 and Q7 will be used to see if there is a correlation, which 
will answer this question





After looking at the chart and chi-square tests, there seems to be a 

good correlation between the frequency of buying cookies and the 

likeliness to eat frozen cookie dough if bought



Q4 - When baking, how easy do you want the process to be?



Q4 - When baking, how easy do you want the process to be?

# Field Mean Std Deviation Variance

1 Preference of baking 
process

2.81 1.20 1.44

# Answer % Count

1 Extremely easy 10.13% 8

2 Moderately easy 39.24% 31

3 Slightly easy 21.52% 17

4 Neither easy nor 
challenging

20.25% 16

5 Slightly challenging 6.33% 5

6 Moderately challenging 2.53% 2

7 Extremely challenging 0.00% 0

Total 100% 79



Q5 - When buying cookies, how often do you buy premade cookies



Q5 - When buying cookies, how often do you buy premade cookies

# Answer % Count

1 Never 10.13% 8

2 Sometimes 55.70% 44

3 About half the time 17.72% 14

4 Most of the time 13.92% 11

5 Always 2.53% 2

Total 100% 79

# Field Mean Std Deviation Variance

1 Frequency 2.43 0.94 0.88



Q6 - When buying cookies, how often do you buy premade cookie 
dough?

# Field Mean Std Deviation Variance Count

1 Frequency 3.41 1.16 1.35 79

5%
Always



Q7 - If you had frozen cookie dough in your freezer, would you be 
likely to eat it?



Q7 - If you had frozen cookie dough in your freezer, would you be likely to eat it?

# Field Mean Std Deviation Variance

1 Likeliness to eat 
frozen dough

2.01 1.44 2.06

# Answer % Count

1 Extremely likely 45.57% 36

2 Moderately likely 34.18% 27

3 Slightly likely 11.39% 9

4 Neither likely nor unlikely 0.00% 0

5 Slightly unlikely 3.80% 3

6 Moderately unlikely 1.27% 1

7 Extremely unlikely 3.80% 3

Total 100% 79



Q8 - When was the last time you have ordered a food product online 
for delivery?



Q8 - When was the last time you have ordered a food product online for delivery?

# Field Mean Std Deviation Variance

1 Last time you've had 
food delivered

2.68 1.83 3.36

# Answer % Count

1 This past week 35.44% 28

2 Within the past 2 weeks 27.85% 22

3 Within the past month 7.59% 6

4 Within the past 3 months 7.59% 6

5 Within the past 6 months 5.06% 4

6 Within the past year 16.46% 13

Total 100% 79



Q9 - Have you ever heard of T-Rex cookies( A unique small business 
cookie shop located in Eagan, MN)?

# Field Mean Std Deviation Variance Count

1 Have you ever 
heard of T-Rex 
cookies?

1.76 0.43 0.18 79



Q10 - What is your opinion about online food orders and deliveries?

# Field Mean Std Deviation Variance

1 Online orders and 
deliveries

2.09 1.16 1.35

# Answer % Count

1 Like a great deal 36.71% 29

2 Like a moderate amount 35.44% 28

3 Like a little 17.72% 14

4 Neither like nor dislike 3.80% 3

5 Dislike a little 5.06% 4

6 Dislike a moderate amount 1.27% 1

7 Dislike a great deal 0.00% 0

Total 100% 79



Q11 - When purchasing products, how much money would you be 
willing to spend for the convenience and speed of delivery?



Q11 - When purchasing products, how much money would you be willing to spend for the 
convenience and speed of delivery?

# Field Mean Std Deviation Variance

1 Money spent for 
convenience of 
delivery

3.35 0.68 0.46

# Answer % Count

1 A great deal 1.27% 1

2 A lot 5.06% 4

3 A moderate amount 53.16% 42

4 A little 37.97% 30

5 None at all 2.53% 2

Total 100% 79



Are consumers willing to pay more for delivery if they have a 
positive opinion on this service?

Q10 and Q11 will be used to see if there is a correlation 
which could answer this question





Based on the results, the chi-square test, and the graph, 
there is a significant difference in willingness to spend 

money on delivery based on their opinion of delivery as 
seen above in the graph.



Q12 - What social medias do you use regularly? Check all at apply.



Q12 - What social medias do you use regularly? Check all at apply.

# Answer % Count

1 Facebook 23.90% 60

2 Instagram 27.49% 69

3 Snapchat 27.09% 68

4 Twitter 16.73% 42

5 Other 4.38% 11

6 None 0.40% 1

Total 100% 251



Q13 - Do you live on campus or off campus?

# Field Mean Std Deviation Variance Count

1 Do you live on 
campus or off 
campus?

2.95 0.31 0.10 79


